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T H E  M I S S I O N
O F  T H E
P R O J E C T

Before being a political institution,
European Union belongs to citizens.



“Rediscovering Europe” aims at creating a

path of reflection and education to the
European values, by promoting a

renewed perception of the European
Union. The project lasts 2 years and

foresees 7 transnational events and a lot
of local activities aimed at involving a

large number of citizens. Citizens of all
ages will discuss on their future, giving
their opinion on how EU should be and
work and which changes they want. The
valorization of youth associations dealing

with EU issues, promoting innovative
digital participation channels, contribute

to make Europe closer, particularly to
youngsters.



WE KNOW, WE DISCUSS, WE GIVE OUR

OPINION
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T H E
P R O J E C T

sensitizing citizens and
youngsters to the European
values
promoting a better knowledge
of EU institutions and policies,
as well as concrete rights and
opportunities, creating a
“European culture”
making Europe more tangible
and near to the citizens,
giving value to the youth
associations and informal
groups dealing with EU issues

The project idea took its inspiration
in Faenza, which celebrates, in 2018,
the 50th anniversary of the European
Prize, entrusted by the Council of
Europe in 1968 “for the actions taken
in propagating the Community's
Values”. Like in the past, discussion
and collection of opinions,
valorization of youth associations
dealing with European matters,
questioning about how society
changed and which are their new
values, hence looking at the future of
the EU.

The 'Table for Europe', which involve
8 twinned towns of the European
Union, has built a path of reflection
which aims to:

The first part of the project aims at
understanding how society has
changed in the last 50 years, focusing
on the values which brought to EU
construction & debating on the new
present & future challenges. Partners
will have a panorama of the
contemporary perception of EU as
institution. The second part focuses on
the future, involving students of all
partners. During the whole project a
particular attention is given to a
specific EU policy, very important in
the everyday life of citizens, that is
immigration and consequently
cultural integration.

That's how we do

The project structure includes 7
transational events and a lot of local
acritivities (interviews, local debates,
activities with schools, etc…). The
partenrship is based on 8 Towns of 8
EU Countries, involving around 500
direct participants who will take part
to the transnational events (7 in 24
months of project duration).
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The project indirectly contributes to
understand the history and process
which brought to EU. Citizens of all
ages will discuss on their future,
giving their opinion on how EU
should be and work and which
changes they want. Partners
compare youngsters' and elders'
opinions at local and transnational
level, also analysing the main
citizens' gaps within EU policies and
rights. 

Students will learn how EU
Parliament works, taking part to a
simulation of it. Both the choice of
the themes and the participation in
transnational activities promote
intercultural dialogue, contributing
to the multi-annual priorities.

500 direct participants
A dialogue involving people 
from different countries: different
perceptions and hundreds of ideas to
find the good connection with EU
identity

     More than 1000 Interviews
     What is your feeling about Europe?

It's your time to have a say! Let's
discover the point of view of young

European citizens

7 Transnational Meetings
A big path across Europe to talk 
about how European citizenship can
be rediscovered by the people. What
Europe can do for us and what we can
do for Europe?

.... IN NUMBERS

8 Towns
Bergerac (France), Byala (Bulgaria),

Boleslawiec (Poland), Daugavpils
(Latvia), Faenza (Italy), Schwäbisch-

Gmünd (Germany), Talavera (Spain),
Timisoara (Romania)
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PARTNERS

Boleslawiec is a local authority situated in

the Lower Silesia Region. They have around
40.000 inhabitants. They have 2 twinned
towns and a lot of international co-
operations with other towns, like Faenza,
within the ceramics.
The involved staff has a long experience in
managing European projects and events.
They expect from the project an
improvement of their skills and
opportunities to involve more young people
in the democratic participation at local
level.
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Bergerac is a city of around 29.000

inhabitants. They have 2 twinned towns and
are very active in the field of eudcation and
youth policies. They often realize activities
also with their twinned towns, aimed at
promoting debates on European issues
among young generations.
The involved staff is experienced with the
organisation of local and international
events. They founded an association named
“French friends of Europe”, aiming at
making citizens closer to Europe.
In 2018 they celebrate the 20th Anniversary
of the Twinning with Faenza. It will be an
occasion to make people think and speak
about Europe

BERGERAC BOLESLAWIEC

Byala is a municipality in Varna Province,

located in the central part of the Bulgarian
Black Sea Coast. It is named after its
administrative centre – the town of Byala.
The municipality embraces a territory of 162
km2, with a population of around 3100
inhabitants. Byala Municipality provides all
local administrative services and has a
leading role of all educational, culture,
social, sports activities and others.
In Byala there are 2 schools, primary and
secondary school. There are 2 sports clubs
and different NGOs dealing with sports and
culture.

BYALA DAUGAVPILS

Daugavpils city is the second largest in

Latvia (about 90 000 inhabitants).
Education Department (staff of 76 people)
realizes municipality educational functions
and all questions connected with it. The
department has a successful experience in
international project, mostly linked to the
field of education and intercultural
integration. In 2015-16 they joined the
Europe for citizens Programme and
Erasmus Programme. There are 13
secondary schools, 3 basic schools, 2 special
education institutions, 29 pre-schools and 1
vocational school. They also develop free
time activities and inclusive education for
young people with special needs.



TIMISOARATALAVERA
DE LA REINA
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PARTNERS

 Schwäbisch Gmünd is the second largest

in the East Württemberg region. The town
has 3 twin towns in Europe: Antibes (FR)
since 1976, Székesfehérvár (HU) since 1991
and Faenza (Italy) since 2001. The members
of the Municipal Council are involved in the
majority of the town-twinning activities on
a regular basis, either as active participants
or as guests. These activities include school
exchange and work placement
programmes, musical and cultural
exchanges as well as expert meetings to
exchange best-practice models in
administration, business management,
environmental and infrastructural policies.
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Faenza is an Italian city in the province of

Ravenna, Emilia-Romagna, 50 kilometres (31
miles) southeast of Bologna. Faenza is
home to a historical manufacture of
majolica-ware glazed earthenware pottery,
known from the name of the town as
faience. Faenza is the home of the
International Museum of Ceramics (MIC).
The museum houses pieces from all over
the world and from every epoch, from
classical amphoras to the works of Chagall
and Picasso, and there is a rich section
dedicated to Faenza pottery in the golden
age of the Renaissance.

FAENZA SCHWABISCH
GMUND

Talavera de la Reina is one of the most

important cities of Castilla La Mancha. Its
proximity to Madrid and its proximity to
Toledo make the city a strategic enclave in
the west of the Iberian peninsula.
The Talavera City Council has led in recent
years different projects and initiatives
within the framework of the economic and
territorial policies of the European Union. 
On the other hand, the city of Talavera
maintains important links with different
European cities. At the moment it is
twinned with the Italian city of Faenza and
with the French city of Bron. The
relationships of this twinning emerge from
artistic pottery as a living cultural heritage
shared by the three cities.

Timisoara is the capital city of Timis

County, and the main social, economic and
cultural centre in western Romania. In
September 2016, Timișoara was selected as
the European Capital of Culture for 2021.
ITimişoara has significant experience in
international cooperation and participative
democracy. In the last five years the EU and
local engagement & the participative
democracy represent a local priority. The
city has 23 Advisory Councils (1 for youth
affairs), through which the City hall has a
permanent dialogue with civil society.



W H E R E  W E  M E T

2 0 1 8 - 2 0 2 2 :  7
T R A N S N A T I O N A L
M E E T I N G S *

23rd – 25th September 2018: Kick-off

Meeting in Bergerac (FR)
28th November – 1st December 2018:

Public seminar and transnational round
table in Faenza (IT)
25th – 28th April 2019: Open conference

in Talavera (ES)
20th – 22nd June 2019: Local valorisation

seminar in Timisoara (RO)
24th – 27th September 2019: Local

valorisation seminar and study visit in
Daugavpils (LV)
7th – 10th July 2022: Simulation of EU

Parliament in Schwäbisch-Gmünd (DE)
17th – 20th June 2022: Final event in

Boleslawiec (PL)

P R I S M A  S R L
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*the meetings agenda changed due to Covid-19 pandemic
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ON LINE
QUESTIONNAIRE AND
VIDEO INTERVIEWS

fewer amount of
respodents
personal relation
flexible approach (not
always)
descriptive results
respondents choosen
by researcher

massive scale
impersonal relation
percentage results
respondents choosen
by researcher
respondents choosen
by researcher/
respondent choose to
participate (online
survey)

Qualitative research:

Quantitive research:

METHODOLOGY

F I N A L  R E P O R T

Age categories 
Born before 1946* 

Baby boomers (1946-1964) 
Generation X (1965-1979) 
Generation Y (1980-1989) 
Generation C (1990-2000) 

Born after 2000*



M A I N
C O N C L U S I O N S

81 % of respondents claim they are
content with the fact that their
country is a part of the EU.

In a several questions Byala was the
most optimistic towards the EU and
Bergerac the least optimistic.

85 % of respodents feel european, 15 %
do not.

48% of respodents who do not feel
europeans claim it's because EU
institutiotns don't represent interests.

21 % of respodents claim that it is
necceserary to be born in Europe to
feel europeans.

83 % of respodents picked travelling
across EU as an advantage they
received 

from EU, only 16 % picked protection
for workers.

F I N A L  R E P O R T
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C O M M E N T S  O N  T H E  D A T A  

60 % of respondents would like to
change EU migration policy.

82 % of respondents claim that
diversity is importnant for the EU.

37 % of respondents claim the EU
response to immigration and
humanitarian aid was right, 45 %
disagree. No opinion option changes
from 2 % (Faenza) to 43 % (Daugavpils)

46 % of respodents claim that the
future of the EU is positive, in Byala 87
% claim that.

80 % of respodents claim that EU
should unite more, above average
Faenza- 87 %.

W H A T  D O  A L L  E U R O P E A N S  
 G E N E R A T I O N S  T H I N K  A B O U T  E U ?








T W O  A P P R O A C H E S  



–  O N L I N E  S U R V E Y  (  Q U A N T I T I V E  R E S E A R C H )  -  -  >   P E R C E N T A G E  P E R S P E C T I V E



–  V I D E O  I N T E R V I E W S  ( Q U A L I T A T I V E  R E S E A R C H )  -  -  >  M O R E  P E R S O N A L  A N D  D E T A I L E D
P E R S P E C T I V E  P R E S E N T E D  I N  V I D E O  I N T E R V I E W






The qualitative research was conducted

by youngsters from all partner cities of
the project. They used smartphones to
record the interviews. Over 100 interviews
were made covering all generations all
europeans. The summary of the video
interviews is available here: 



https://www.rediscoveringeurope.eu/2

019/10/mash-up-video/



https://www.rediscoveringeurope.eu/2019/10/mash-up-video/


M A I N
C O N C L U S I O N S

3 words you think of when you hear
„European Union” 

No significant changes concerning
the fact if one’s country is a part of
the EU.
No significant changes concerning
the fact if respondents feel
european or not.
Comparing 2019 to 2021 - 6% less
respodents claim that EU doesn’t
have capability to challenges and at
the same time 6 % has opinion
about that statement.
82 % of respondents (2021) said that
covid has changed educational
proces.
57% of respondents (2021) said that
new values would appear after the
pandemic. Most popular answers
are : People, Appreciate, Health,
Freedom, Family, Solidarity.

Main conclusion from comparison of
pre-covid and post-covid researches
and from questions asked in 2021
reserach are as follows: 

2019 – Freedom, Euro, Peace
2021 – Euro, Community, Freedom

F I N A L  R E P O R T
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50% of respodents said that EU
responded appropriately to the
Corona-Crisis, 24 % disagreed with
this statement and 26 % had no
opinion.
81% of respondents think that
young people have a more difficult
situation due to the pandemic.
Main problems for young people
during the COVID crisis were
education (60%) and participation
in social life (56%) *results don't add
up to 100%
The most challenging tasks for the
EU in “post-Corona” times would be
financial policy (70%) and european
health policy (47%) *results don't
add up to 100%
Positive predictions for the future
of Europe dropped from 46% to 41
% and negative predictions grew
from 12 % to 18%. 
In 2019 research 49% of respodents
said that the EU should definitely
unite more, in 2021 38%. 

 During the Covid-19 pandemic the European society had to face health, economic, social and
labour crysis. It had been a huge a factor which influenced everyday life of each European. 



We decided to repeat the online survey in 2021 with partially the same questions as in 2018/2019

edition with the addition of questions referring to the pandemic.

C O M M E N T S  O N  T H E  D A T A  

C O V I D - 1 9  P A N D E M I C
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M A I N  G R A P H I C S  A N D  F I G U R E S

DO YOU FEEL
EUROPEAN?

I  D O  F E E L  E U R O P E A N
B E C A U S E   

* R E S U L T S  D O  N O T  A D D  U P  T O  1 0 0  %  
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G R A P H I C S  A N D  F I G U R E S

I  D O N ' T  F E E L  E U R O P E A N
B E C A U S E   

* R E S U L T S  D O  N O T  A D D  U P  T O  1 0 0  %  

DO EU INSTITUTIONS HAVE THE
CAPACITY TO COPE WITH CHALLENGES? 



W H I C H  F E E L I N G S  Y O U N G  P E O P L E
E X P E R I E N C E D  D U R I N G  T H E  R E C I T

P R O J E C T

EXCHANGE

OPEN MINDNESS/ DISCOVERING
INTERESTING OPINIONS  

TRAVEL, HAPPINESS

SAME PERSPECTIVES, ENVIRONMENT,
PEACE, INSPIRATION, LANGUAGE,
CHALLENGE, CHANGE, 
YOUTH CULTURE

F I N A L  R E P O R T
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cultural exchange

youth discussions (same again)

school exchange

law proposition 

fewer presentations 

chain mail invitation of new partners 

narrower topics / more focused 

introduction of institutions and topics 
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A  P O S S I B L E  F U T U R E  P R O J E C T  A F T E R
R E D I S C O V E R I N G  E U R O P E ?  


